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Fourth Edition of Charles Glasser’s “International Libel and Privacy Handbook” Released by
LexisNexis® Matthew Bender®

Described by journalists, media lawyers and journalism educators as “indispensable” and the
“go-to authority” on media law around the globe, “International Libel and Privacy Handbook”
is now being distributed by LexisNexis® Matthew Bender®.

In an age of instant global access through digital media, it is vitally important that journalists,
authors and publishers, as well as the lawyers who serve them, have a quick and accessible
guide to the rules of the road covering media, worldwide. The ultimate resource for all the
media content providers and purveyors, this fully updated and expanded Fourth Edition of the
critically-acclaimed handbook offers instant access to relevant libel and privacy laws and
important legal rulings in the Europe, Asia, the Middle East and the Americas. The Fourth
Edition offers nation-by-nation summaries of libel and privacy law written by local expert
practitioners in an easy-to-use reference format, and has been expanded to include coverage of
important emerging territories as well as new chapters on emerging media markets—including
the Czech Republic, Argentina, Israel, and others, with an expanded section on the Middle East
and an all-new comprehensive chapter on the media law rulings of the European Court of
Human Rights.

Charles Glasser spent twelve years as the Global Media Counsel for Bloomberg News, where he
was responsible for pre-publication review, ethics issues, and training more than 2,200
reporters in more than 120 bureaus around the world on legal issues and journalistic
fundamentals, particularly focusing on investigative and business news. He also managed media
litigation globally, and is acknowledged as an expert in international media law. Prior to joining
Bloomberg, Mr. Glasser represented a wide variety of publications including Reader’s Digest,
the New York Post, Star magazine, and others. He currently manages his own consultancy,
providing legal and media ethics advice to publishers, managing Freedom of Information
litigation and providing content and privacy guidelines to web-based startups, as well as
counseling on editorial operations and content management. He is also an Adjunct Professor of
Media Ethics and Law at New York University’s Arthur Carter Center Graduate School of
Journalism. Prior to studying law, Glasser was a journalist for wire services and newspapers in
the Caribbean, Asia and the UK.

Queries about volume sales may be directed to LexisNexis Inbound Sales,
inbound.sales@Ilexisnexis.com. Queries about review copies may be directed to Andrew Stein,
Andrew.Stein@Iexisnexis.com or 212-448-2722
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